MARKETING ESSENTIALS SYLLABUS 

Mr. Greg Kennedy

Marketing Instructor

Monarch High

INSTRUCTIONAL MATERIALS

1. Marketing Essentials textbooks- stays in classroom

MARKETING CLASSROOM PROJECTS INCLUDE

· Marketing Mix- Team


* Research a Countries Economic System.
· Functions of Marketing

* Multi-media presentations- group & individual
· Money Management/ Budgeting 
* Team working Skills unit 
· Psychographic Trends- ch. 6

* Forms of Communication- activities
· Employability Skills Unit

MARKETING UNIT TESTS INCLUDE

Unit 1- The World of Marketing


Unit 5- Selling
Unit 2- Economic Essentials


Unit 12- Employability and Career Development
Unit 3- Business and Marketing Essentials

Unit 4- Human Resource Essentials
JOINING DECA ORGANIZATION- Each of you will be expected to join our marketing co-curricular organization- DECA (An Association of Marketing Students) by the 2nd week of school.  This is the fun and exciting part of the class!  Opportunities for competition and travel.
DECA’S LIST OF COMPETITIVE EVENTS (Begins in October- go to www.deca.org)
WEEKLY BUSINESS ARTICLE- Once per week you will silently read and summarize a business article from either the  Sun-Sentinel or Wall Street Journal (wsjclassroom.com).  Must be handwritten  and consist of ¾ page.  (See specific instructions for submitting on my website).
WEEKLY APHORISMS- Mr. Kennedy will read a weekly aphorism (words of wisdom) from his website.  Bonus points will be given if you can recite.  Tip- write in your notes each week.

MONTHLY GUEST SPEAKERS- To help you think about different business careers I will schedule monthly guest speakers into our DECA classes.  Bonus points will be given for proper dress & student participation.
DECA OFFICER POSITIONS- The Monarch HS DECA will be holding elections in September for the following: Chapter President, 4 Vice- Presidents, Class Secretary, Class Treasurer, Class Historian, and class Treasurer.

STUDENT ELECTRONIC PORTFOLIO- Towards  the end of the semester you will turn-in an accumulation of many of your marketing projects from your student server.
MARKETING APPLICATIONS SYLLABUS

Mr. Greg Kennedy

Marketing Instructor

Monarch High

INSTRUCTIONAL MATERIALS

1. Marketing Essentials textbook- stays in classroom

Units include:

Unit 6- Promotion

Ch. 17- Promotional Concepts and Strategies
Ch. 18- Visual Merchandising and Display

Ch. 19- Advertising

Ch. 20- Print Advertising

Unit 7- Distribution

Ch. 21- Channels of Distribution
Ch. 22- Physical Distribution

Ch. 23- Purchasing

Ch. 24- Stock Handling and Inventory control

Unit 8- Pricing

Ch. 25- Price Planning
Ch. 26- Pricing Strategies

Ch. 27- Pricing Math

Unit 9- Marketing Information Management

Ch. 28- Marketing Research
 Ch. 29- Conducting Marketing Research

MARKETING 2 CLASSROOM PROJECTS INCLUDE
· Advertising Portfolio



* Publicity and Public Relations
· Advertising Media Project


* Physical Distribution
· Create a Radio Spot



* Conducting a marketing Research
· Preparing a Print Advertisement


* Taste Testing Demonstration
· Visual Merchandising and Display

* Pricing Strategies Activity
MARKETING UNIT TESTS INCLUDE

Unit 6- Promotion



Unit 8- Pricing
Unit 7- Distribution



Unit 9- Marketing Research

WEEKLY BUSINESS ARTICLE- Once per week you will silently read and summarize a business article from either the Sun-Sentinel or Wall Street Journal (wsjclassroom.com).  Must be handwritten and consist of ¾ page.  (See specific instructions for submitting on my website).

STUDENT ELECTRONIC PORTFOLIO- Towards the end of the semester you will turn-in an accumulation of many of your marketing projects from your student server.
E-COMMERCE MARKETING SYLLABUS 

Mr. Greg Kennedy

Marketing Instructor

Monarch High

INSTRUCTIONAL MATERIALS

E-Commerce workbook (individually assigned)

MARKETING CLASSROOM ACTIVITIES:

       (Weeks 1 – 9)




(Weeks 10- 18)
· Nature of Retailing & E-Commerce


* Nature of online advertisements


· Employment Opportunities in E-Commerce

* Write Content for use on the Internet

· Economic Impact of E-commerce

* Strategies for protecting a business’s web site.


· Impact of the Internet on Marketing


* Maintain/Update web site.

 
· Impact of the Internet on Purchasing

* Using search engines for a company web site.
· Nature of Customer Support for online Sales

* Nature of Merchandising Plans (budgets)
· Basic desktop publishing functions


* process incoming merchandise
· Maintaining customer database



* Process returned/damaged product
· Explain the use of data mining



* Fulfill orders

